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Education is evolving and traditional techniques \/
are being replaced by more unconventional and &

engaging processes.

We believe that experiential learning is the best ()
way to communicate ideas and information.

People often remember experiences because of

how it made them feel, leaving them with a lasting

memory and reinforcing the knowledge gained.

We specialise in curating moments like this,

creating memories that last.

Our approach educates, provokes and inspires
audiences, tailoring games and activities that
reach impact goals or the educational outcomes
you desire. You can hire us to either curate and
deliver or curate and train your team to roll out
the programme.



[HE ISLAND

‘The Island’ is a set of interactive, activity-based
games where children aged 4-11 explore the
solutions to society’s most pressing issues and
ethical dilemmas.

With play at its core, the aim of the project is to
develop the skills, values and attitudes of children
that will equip and incline them to be
socially-responsible citizens later on in life.

For 7 years we worked with 16-24 year olds who,
time and again, demonstrated they harbour the
same misconceptions, lacking similar skills in
communication and critical thinking.

We identified a need to address these issues at the
earliest opportunity and piloted this project

as a way of tackling the root causes of poor
community engagement at a young age.

This project will be an early years research study
like no other and has received interest from Lego,
Sesame Street, Microsoft and the PEDAL unit at
Cambridge University.




VERTO

In order to measure your impact and
attribution we will bookend your
event/workshop with a Verto survey.

Verto is a gamified survey platform that
can be used to support the gathering of
meaningfulinsight and data so you can

share with your key stakeholders.

playverto.com

"This campaign was a very effective
way of raising awareness"

ROTATE THE THUMB




WE ONLY DO ONE TYPE OF ENGAGEMENT -

MEANINGFUL AND PURPOSE DRIVEN.
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